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(EH2l: o2l %) 05 FY
7 791 (42%) 2,823 (39%) 1,834 (28%)
55 57 (3%) 328  (4%) 331  (5%)
o|= 619 (32%) 2,665 (37%) 2,823 (43%)
A 204 (11%) 738 (10%) 818 (13%)
oh= 71 (4%) 220  (3%) 219  (3%)

Asia/Pacific 159  (8%) 502 (7%) 510  (8%)

and others

Total 1,901 7,276 6,535
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